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Dr. Venugopal Gowda M. K.’s research focuses on political communication, communication for social
change, social media consumption behaviour, media effects, information consumption, development
communication, and media interventions. His research examines the relationship between media, public
perception, political attitudes, social behaviour, and social change. His work includes studies on political
information and electoral participation, media influence on political attitudes, news consumption
behaviour, media bias and content prioritization, social media behaviour, media authenticity, communal
violence portrayal, welfare and development communication, agricultural information, disaster risk
communication, and media interventions in health and social issues. His doctoral research examined
media intervention in the development of rural Karnataka across four districts. He has also undertaken
comparative research examining urban-rural differences and generational differences in media and
information consumption. His current research interests extend to the changing digital media
environment, political communication, social media and public engagement, and the role of
communication in facilitating social and behavioural change.
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