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Dr. J. Poornima is an Associate Professor with 16 years of academic experience in Finance, Banking and
Financial Services, Marketing, and allied disciplines. Her research interests encompass financial markets,
banking and financial services, consumer behavior, marketing strategies, digital marketing, and
contemporary issues in finance and management. She has contributed to scholarly research through
publications in Scopus-indexed journals and edited volumes, including publications with Springer Nature.
She is also the author of Business Policy and Strategic Management, published by S. Chand Publishing.
She is a recipient of the Best Teacher Award on two occasions in recognition of her contributions to
teaching and academic excellence. She has presented research at national and international conferences
and has contributed as a resource person in Faculty Development Programmes, seminars, and academic
forums. Her academic contributions include curriculum development, doctoral research evaluation,
research mentoring, and academic administration. She is committed to advancing research-informed
teaching, interdisciplinary learning, and industry-oriented education, with a focus on integrating
contemporary developments in finance, banking, and marketing into higher education.
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