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Dr. Aardhra Vasudevan is an academician and researcher in Commerce, currently serving as an
Assistant Professor at Kristu Jayanti (Deemed to be University). Her major research focus is on
customer satisfaction, customer loyalty, banking services, digital banking and contemporary marketing
practices. She holds a Ph.D. in Commerce from Bharathiar University, with her doctoral research
examining customer satisfaction and loyalty in the commercial banking sector. She has 18 research
publications in national and international journals and has presented 8 research papers at national and
international conferences. She has received a Best Paper Award for her research presentation on
crowdfunding platforms. She has also authored three e-books on Al and Machine Learning in Marketing,
Modern Marketing Strategies in a Digital Era, and Emerging Economies in Global Trade, published by
Shanlax Publications. With extensive teaching experience at undergraduate and postgraduate levels, she
has actively contributed to academic administration, conference coordination, placement activities, ERP
coordination, accreditation initiatives and institutional development.
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